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INCREASED ROAS by 15X OF A Designer

Clothing Brand




About Client

Client was a designer brand based in Pakistan and is
famous for her unique and elegant designs

She sells made to order outfits and normal delivery
timeline is 4-6 weeks and is in the lucrative, but
oversaturated fashion industry.



CASESTUDY

Challenges

. Niche Market
. Lack of Brand Awareness
. Fewer Sales

. Poor Performing Campaigns

. Low ROAS

Our Strategy

PHASE1 ¢ Research & Competitors Analysis
Persona Building & Audience
PHASE2 ¢ Jegmentation

Launching Test Campaigns to

Collect Data
PHASEZ3 ¢

PHASE4 ¢ Launching Optimized Campaigns

PHASES ¢ CRO toImprove ROAS
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How We Did Ibt

Through a series of ads tested demographics, interests,
behaviors, and dd formats. Here’s what we learned.
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. Customers in the 25-44 Age were 68% more likely to
click and engage with the ad.

. Ads delivered on Mobile had 90% higher CTR
especially on Android iOS than ads delivered on
desktop.

. Carousel ad delivered had a 1.6% higher CTR than ads
delivered in Video.
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Top Performed Ads

The below Carousel ad outperformed all other ads as it
delivered a conversion rate of 18.1%.

Unstitched Unstitched

Chiffon - Lime... Shop Now Chiffon - Ruby.
Pure Chinese Pure Chinese
Chiffan Chiffan

Pure Chinese Chiffon Pure Chin

Send Messa...

Among Video ads, this ad delivered a
conversion rate of 13.8%

N
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Results

$4,932 | $75288 | 450

Ad Spend Revenue Orders

$10.96| 12.6% | 15X

CPO Conv. Rate NO/S

Results
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Results
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